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Escape the supplier role - 5 steps to scale the
commercialization of your sustainable innovation
through Ingredient Branding

Tomas Vucurevic, Owner / Managing Director BRAIND

INGREDIENT BRAND STRATEGY CONSULTING



Getting more value out of your sustainable innovation
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The solution:

You will learn to transform
your technology into a
well-known and In-
demand brand and to
create a triple-win solution
for you, your customers
and their end users.




Ingredient Branding allows to extract more value by making
your innovation known and attractive to the end-user

Source: BRAIND
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ENVIRONMENTAL SOCIAL GOVERNANCE

Your brand lends credibility
to achieve SDG or ESG goals




VOGUE TALENT MEMBERSHIP 2 SIGNIN Q

BUSINESS

G E 0 U O F 11 May 2023 1:30PM BST Minutes Seconds VOGUEBUSINESS.COM
I N I I
Make better business decisions X
Sign up to our newsletter for a truly global perspective on the fashion
industry Enter your email to receive editorial updates, special offers and breaking news
alerts from Vogue Business. You can unsubscribe at any time. Please see our
privacy policy for more information.
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SUSTAINABILITY

- How Econyl became
,,|f you think and act as a fashion’s favourite eco-

o [ | u dis . SRR ] .
supplier, you will remain friendly material
— (4 1 - ' \ The fabric is prized by brands from Gucci to Prada for its physical
a s u p p I e r o e resemblance to traditional nylon and the transparency of its production

process.

BY RACHEL CERNANSKY
August 19, 2019




2. DEVELOP A
UNIQUE BRAND
PROMISE

GUARANTEED
TO KEEP YOU DRY

GORE-TEX

GORE |

“Define a hand-shake with
your target audience”




3. SET-UP
YOUR

BUSINESS
STRUCTURE

slnstitutionalize your
Ingredient Brand from the
end-user perspective*




4. BUILD YOUR

OWN
AUDIENCE
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,Make your Ingredient
known and attractive for

the buying decision*
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Click on the brand below to buy products that are made from TENCEL™ branded fibers.
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Help customers to sell-
out the products made
from your material”

BRA




BE AWARE!

”Your brand Is everything
vou do that is not the
product itself”
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For more informatio ))) ///

www.braind.co
www.braindery.com
www.ingredientbranding.eu

Contact:
tomasv@braind.co
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