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Getting more value out of your sustainable innovation
2



Ingredient Branding allows to extract more value by making 
your innovation known and attractive to the end-user 
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Your brand lends credibility 
to achieve SDG or ESG goals



41. GET OUT OF 
THE ROLE OF 
A SUPPLIER

„If you think and act as a 
supplier, you will remain 

a supplier“



52. DEVELOP A 
UNIQUE BRAND 
PROMISE

“Define a hand-shake with 
your target audience”
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3. SET-UP 
YOUR 
BUSINESS 
STRUCTURE

„Institutionalize your 
Ingredient Brand from the 

end-user perspective“



7

4. BUILD YOUR 
OWN 
AUDIENCE 

„Make your Ingredient 
known and attractive for 

the buying decision“



85. SCALE 

”Help customers to sell-
out the products made 

from your material"



9BE AWARE!

”Your brand is everything 
you do that is not the 

product itself"
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